
	
	
MIDDLE	EXAMINATION	
	

SUBJECT	 :	Principles	of	Marketing	

LECTURER	 ;	ANANDA	SABIL	HUSSEIN,	Ph.D	

NATURE	 :	Take	Home	

DURATION	 :	24	hours	

	
	

1. What brands and products do you feel successfully “speak to 
you” and effectively target your age group? Why? Which ones do 
not? What could they do better? (Answer max 150 words) 
 

2. In what extent you agree or disagree that a quantitative 
marketing research is better than a qualitative marketing 
research in addressing customer satisfaction (Answer max 150 
words) 

3. Discuss what is the difference between consumer and business 
market. Explain how a consumer in consumer market makes a 
purchase decision. Give an illustration (Answer max 150 words) 
 

4. Read the following case study. Upon the completion of reading 
the case study answer the two questions provided. Each 
question should be answered maximum 250 words each 

 

 

 

	
	
	
	
	
	
	
	
	
	
	
	
	



	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	



	


